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University celebrates fundraising milestone, year of accomplishments
Champaign, Ill.—June 30 marked the close of the most successful fiscal year of fundraising for the University of Illinois at
Urbana-Champaign, with more than 100,000 gifts and commitments totaling $415.4 million, surpassing the previous record
of $345.3 million achieved in 2013. The university also celebrates the halfway point of its ambitious eight-year fundraising
campaign, With Illinois.
“Thanks to the generosity of donors in all 50 states and more than 100 countries, the university is ahead of pace with over
$1.35 billion raised,” said Barry Benson, the Urbana campus’s vice chancellor for advancement. The amount surpasses 60
percent of the campaign goal.
Support of student scholarships is one of the major components of the With Illinois campaign, and more than $236 million
was committed or pledged in FY2018 toward making the Illinois experience more accessible.
“I feel truly honored to receive a scholarship and to have been given the opportunity to attend the University of Illinois;
without private support and the generosity of the university’s alumni and friends, my family and I questioned if this would be
possible,” said Ethan Swanson, an education major focusing on middle grades math and science. “This scholarship made my
dream of attending my state’s flagship school a reality, and for that I am forever thankful.”
“The true impact of this financial support from our friends and donors is measured in so many ways beyond dollars and
cents,” said Chancellor Robert J. Jones. “These gifts are investments in the people who come to work and study at this
university. They lead directly to new discoveries by our faculty. They open up life-changing educational opportunities to our
students. These gifts are the foundations for the ongoing tradition of excellence here at Illinois, and we cannot overstate our
gratitude to all of those who step forward to support this university.”
Last October, the university publicly launched the With Illinois campaign at a State Farm Center showcase event. The
theatrical production featured distinguished faculty and students, extraordinary alumni and major benefactors through live
performance, video, storytelling and inspiring speakers. Over the course of the year, many of the stories shared at the event
have made important progress.
Pretzel and Breta, the popular canine talent, shared the stage with Paul Hergenrother and Timothy Fan to showcase the
success of the drug PAC-1, which was found to successfully fight brain cancer in dogs. Since last fall, the drug has entered
human trials. Also featured at the event was the Siebel Center for Design. The university held a ceremonial groundbreaking
for the center located between Huff Hall and the Art and Design Building and hired Rachel Switzky as the center’s director,
welcoming her back to her alma mater after spending the past 10 years in Silicon Valley working closely with Fortune 100
companies.
The Carle Illinois College of Medicine has also made significant strides, welcoming the inaugural class of 32 students on July
2 and appointing Ruby Mendenhall as the assistant dean for diversity and democratization of health innovation. Mendenhall
will lead efforts to make the discoveries of the college accessible to everyone.
Shortly after the campaign launch, the university also announced the first naming of one of its colleges and the single largest
philanthropic investment ever in Illinois. A $150 million gift from alumni Larry and Beth Gies named the Gies College of
Business. Larry Gies is the founder, president and CEO of Madison Industries, located in Chicago.
“Private support is essential to ensuring public universities continue to be places where progress and innovation can flourish,”
Benson said. “Our campaign seeks to elevate the values that make Illinois distinctive: a sense of boundless aspiration,
collaborative research and global perspective.”
More information on the campaign is available at with.illinois.edu.

